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UX/Ul

Research & Design Projects

Vertical Studio: UX Research & Strategy
Vertical Studio: Mobile Design / Development
Graphic Design lll: Study in Micro interactions

UX Strategy: Wireframes - low & high level fidelity
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UX Research

TCBT Passenger 01 Goal:
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Occupaton:ProjectManager Central Bullet Train that best negates the usual B U LLET TRAl N -

Melissa Collins
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Client: Texas Central

One team working directly with the
Texas Bullet Train to do UX-based

GREYHOUND

hyperoop | one

Southweéste

research and Systems Deslgn ] CUSTOMER SERVICE UNFLUGTUATING PRICES ALLURE OF FUTURISTI TECHNOLOGY
- = PUTENTIALLY SHORTEST TRAVEL TIME LAST MINUTE OPPORTUNITY 0 TRAVEL NEW EXPERIENCE FOR TRANSPORTATION
= W0 FREE CHECKED BAGS QUELLS FEARS OF AIR-TRAVEL ELON MUSK 15 A LARGE SUPPORTER
H H & FREE SNACKS ON BOARD RELATIVELY CLEAN/ WELL KEPT REDUCED TRAVEL TIME
As part of this project, students are E
studying the ticketing and in-train g
& a COMMONLY DELAYED 2+ HOURS AVERAGE DELAY TIME IS 6 HOURS HIGHER TICKET COSTS
entertainment System E O UGHTENTERTANNENT UNHAPPY STAFE NHAPPY CLSTONERS LI ACOUITION
- = UNRELIABLE WI-FI REGULAR STOPS WITH REBOARDING PRODUCTION TME
= NO RESERVED SEATS REPEATED TICKET CHECKING
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= REVENUES ARE 93% OF ANNUAL INCOME SYSTEM WITH LUXURY SEATS AT HIGHER COSTS BODSTT0URISM
= LOBALE INTERNATIONALEXPAKSON e CLEAER TEZNOLOGY
= FASTER TURNAROUND RATES FOR DELAYS
&
INTENSE COMPETITION IN THE PEOPLE ENJOY PRIVACY AND FLEXIBILITY OF THEIR BULLETTRAINS
» HIRLINEINDUSTRY PRIVATE VEHICLES CHEAPER AIRFARE
= STRICT GOVERNMENT CONTROL AND REGULATIONS TRAFFIC UNWILLING INVESTORS OR GOVERNMENTAL AGENCIES
= UNKNOWN TIMELINE

UX Ul Research - System Design
UX Ul Vertical Studio
Fall 2018



UX Research & Ul Design
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PLAN A TRIP

Client: Texas Central

One team working directly with the
Texas Bullet Train to do UX-based
research and Systems Design.

As part of this project, students are
studying the ticketing and in-train
entertainment system.

UX Ul Research - System Design
UX Ul Vertical Studio
Fall 2018
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Profile

First Name:Melissa

Last Name:Collins
D.0.B:10/26/1971
Email:Melissa.Collins@gmail.com
Phone: (940 322-4239
Previous Rides: 39

Points: 107

Card on File: XXXX-XXXX-XXXX-4701

Past Trips ] Plan rip 8

Calendar

Select your Dates

PROFILE

PLAN A TRIP

Select a Class

Select a Class
@

Select which class you would like to be
seated in during your travels.

Business

N |

' PLAN A TRIP

PROFILE

Trip Confirmation

Confirmation Number: XXXXXXXX

Wednesday, Nov. 24, 2019
6:00AM-7:00AM  $13.67

Select Return Departure
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Basic Fare % o
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Basic Fare % e

Check your email for
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Print yot](r)rt}cket Now!
~ Add to Apple Wallet
| Print
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6:00AM-7:00AM 5 =
BosicForo
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Bosc Fors
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DISCOVER A BETTER SNACK

Prototype

Design

Brick & Morter Mobile Project
UX Ul Vertical Studio
Spring 2018
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B CLIPBOARD

& 30-35 I) I

Stanford eee Duke
- 8 27-33 1D
& cLiPBOARD 3 z-s 1
[=1=] ®
alll =T =] @
Stats Comparison Play-by-Play Social Media

Team Leaders

Christian McCaffrey Marcus Lattimore
RB - STAN RB - Duke

244 rush yards, 27D 110 rush yards, 1 TD
84 recyards, 1 TD 150 rec yards, 27D

Team Matchup
Microinteraction Study . — "
Mobile Design S—

Spring 2017



SHRACHA SALE ¥
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Srircha Croutons

Srircha Salsa
$2.50 !

$2.50

Microinteraction study e
Mobile project e
Spring 2017
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Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

Grad Thesis /
Senior Capstone

Graduate

Interdisciplinary Research PhD, Co-chair
App Design / Dev: MS Thesis

Mobile App Design / Dev: MS Thesis
Interdisciplinary Research: MS Thesis
Touch Screen & Web: MS Thesis

Motion Design: Senior Capstone
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LEARN
CHINESE

Through this website, you become familiar about basic
symbols used in the Chinese language, including their
history, structure, and writing. You will have the
opportunity to practice drawing the characters, match
their meanings, and correctly build them based stroke
order.

Ready to learn?

< Explore Language History Learn Chinese Language >

LEARN
CHINESE

|Ii::l‘ "!iﬁ!n

PRACTICE MATCHING STROKE ORDER

LEARN
CHINESE

EXPLORE

e

12508,

CLERICAL SCRIPT
200B.

105c,

2208c

PHD Research
Cross-disciplinary interactive project

Explore History

Learn Language

00 B index.html

index.html x

centerMode: true,
centerPaddin
slidesToShow: 1

}
1
});
});

function playVoice(voice){

lconsote. log("playSound");

var context (window.AudioContext
webkitAudioContext) () ;
var oscillator = context.createOscillator();

window.

oscillator.type Usinett
oscillator.frequency.value = 440;
oscillator.connect(context.destinatil
oscillator.start(0);
oscillator.stop(0.1);

¥

J Line 213, Column 5 Tab Size: 4

LEARN
CHINESE

PRACTICE

Use the example on the left to practice drawing your character. The English meaning of each character
is given above the example. Use your mouse to create strokes on the canvas. Each character will require
several strokes in a certain order. Try to figure out the order and have fun writing the characters!

SUN

1/8

BACK RESET  NEXT

Practice | Matching | Stroke Order | ©2017 Rights Reserved

Page 10




PHD Research 4 X i 5 F ; Control Experimental
The importance of non-speech audio is viewed from the interaction N M SO N M SD
perspective which is grounded in experiential learning theory, learner- Learner Motivation

i i Al i v Visual 28 4007 9.10 31 4532 522
environment interactivity, and stimulus-response theory. hors 7 343 1330 2 4 70
Kinesthetic 16 4150 831 14 4729 762
. Multi Selection 19 4026 970 13 4631 690
Stimulus Providing  Eoadbach Total 70 39.69 971 70 4634 719
- Triggering A

1: rjgge?iq", Control Experimental

Visual Text = T T Ll M SD N ¢ Sl
. Text < Graphic | _ _Integrating | Online Learning Experience

+ Graphic Learner Action | (<, Speech I Knowledge | Visual 28 14071 2242 31 15568 20.70
« Animation \ Non-Speech Audio 7 13386 27.84 12 149.42 2184
) { Kinesthetic 16 15488 25.71 14 15971 17.59
Aucio > Multi Selection 19 15726 20.59 13 16192 2233
> Speech / T % Text Total 70 14776 24.39 70 15657 20.59

* Non-speech (Visual/Audio) ey Graphic | _ _ Moditying . d - &

Audiovisual Speach Knowledge Control Experimental
Non;Speech N M SD N M SD

Time Spent on the Program

o Visual 28 587.82 209.76 31 652.87 281.08
Triggering Audio 7 56929 162.81 12 658.00 354.48
Kinesthetic 16 55650 131.57 14 606.07 257.01
Multi Selection 19 58658 202.79 13 60831 373.28
‘— Total 70 57847 191.57 70 636.11 302.65

A quantitative research method was selected as the most suitable method to

Acquire knowledge from concrete experience by ’
address the research questions.

interacting with the world through internal and/or
external stimuli.

PHD Research

Cross-disciplinary interactive project

Fall 2019

Instructional Online Learni
Control Group A Program without = e Learning
/ S N Random Non-Speech Audio Mxl:_““:f‘“ P
B Toueh Simulate a ‘real experience’ in which learners build their Assignment to o:nl:]: [li:;mg
\ } own concrete experience by interacting with the virtual Conditions Experimental Instructional Time Spent on
world. Group B — Program Wl‘hl_’&’n‘ the Program
m | veanng P Speech Audio
Equal Experimental Measured
Sample Size Manipulation Dependent variables
Use non-speech audio in virtual learning environments
Non. so that the skillset we have built up from everyday
Audio interaction could be applied in these environments.

H3,: Main Effect - Time Spent

program between the two groups.

There is no statistically significant difference on the amount of time spent on the

H1y: Main Effect - Learner Motivation

B

Viual

33 4026 39.69
3“; I I I
Audi Muti Selection Totl

o Knesthetic

uContol mbpeiment!

There is statistically significant difference on the learner motivation between the

two groups.
Means Scores of Time group
oat $78.47 fr
i sonan + F =852 n2=.007, Mean Scores of LM Survey
M secten
I and p=.358 &
tateie T ]
« Failed to reject H3, 50 1537 47.92 47.29 46.31 46:34
Audo .
e o * F = 14619, n2 =
ved | .106, p = .000
500 50 540 S0 80 @0 R0 640 60 680 £0
srpsmmsleonn) 2 * H1o was rejected.
0




SETPREP

FEEEE :

W Noode Fin_ Los Ven Mevgie Lbtw Prode Wedos o

Set Prep
Miserable Girl - Original Mix.mp3 (2 ch.)
Funkatarium.mp3
Burning Down the House.mp3
House Music.mp3

Hello.mp3

OREE X Y- IR BTRIE TR

el

S0 blkote larul

Graduate Thesis
Synthesis Project
Spring 2010

.DS_Store

Apes From Spac...
Beam Me Up - Ja...
Funkatarium.mp3

I Think - D.i.M....
Miami (Tim Fuch...
Miserable Girl -...
Modern Lover -...
My Baby Loves...
My Feelings For...

Ocean Colour.mp3
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Geoff Beatty | Air Sketch

moves a smartphone equ1pped with both an accelerometer and a gyroscope throut
and a corresponding line appears in Maya. This interaction allows for a more naf
gesture-based approach for creating lines. When used in conjunction with Mayp’
utilities, such as Paint Effects, it becomes a visual painting tool.

AirSketch tool. Second, upon completion of the software, I will use it to create eit
animated short film or a series of digital paintings.

© 00

Autodesk Maya 2012 x64 - Educational Version: untitled* --- curvel
; 9 >0 O

Interdisciplinary Graduate Thesis

Mobile Research & Development
Spring 2012



Cross - disciplinary Graduate Thesis - Soft Materials
Physical Computing & Medical Textiles
Spring 2010



Game Based Learning & Research
Graduate Thesis, Interactive Design & Dev
Fall 2019
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PREWAR >>

END OF WAR >>

Graduate Thesis
Synthesis Project

Spring 2011 Page 16



WAKE

This project was con-
ceived after the Wom-
en’s March back in
January 2017, and is
to be completed by
March, Women’s His-
tory Month, and Inter-
national Women’s Day,
March 8th, 2017.

Senior Capstone Project
Motion Design
Spring 2016




Competition: Texas Bullet Train

Three student teams were finalist out of 50 submissions

and two of these teams won awards.The work was judged on

adherence to the topic and technical use of video design

and creativity. $14,000.00 in prize awards,includes the areas

of Live Action and Creativity.

= Q ®, ACTION CENTER

WINNER
VE ACTION
L EAREE A\
TEXAS Bi?_]}_7ET TRAIN \\ '
STUDENT SHORT FILM .
COMPETITION -

LIVE ACTION EXCELLENCE

No Train, No Gain of Texas A&M

Congratulations to Texas A&M students Julia Walter, Brooke Cyphers and
Jacob Whitley, who will share a prize of $5,000, while Texas A&M will
receive $2,000.

ST S N ~

. \Team "No Train, No Gain" — 2017 Texas Bul-
‘\ Iet Train Student F|Im COmpetltlon

Q ®, ACTION CENTER

WINNER
CREATIVITY Q

2017
TEXAS BULLET TRAIN

STUDENT SHORT FILM .
COMPETITION

CREATIVITY

Texplorers of Texas A&M

Congratulations to Texas A&M students Miranda Mabery, Erin Brown and
Stetson Carlile, who will share a prize of $5,000, while Texas A&M will
receive $2,000.

Team "Texplorers" — 2017 Texas Bullet Train
Student Film Competition

www.texascentral.com/2017/11/20/announcing-winners-texas-bullet-train-student-short-film-competition/

Vertical Studio: Texas Bullet Train Short Film Competition
Graphic Design Vertical Studio

Spring 2018
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Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

Environmental Graphics

Design Studio

— Vertical Studio: Fabrication / Branding
Location on campus that had signification and
Create an installation with a graphic message.

The project was a cross-collaboration with the
Automated Fabrication Lab, the campus
Maker Space, and artist Taekyeom lee.

Page 19
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nd BECOME
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H#BEAFIRST>>

NG

Building: Student Center

Studio worked with Lee Takyeom in a joint project
using fabrication.and graphics. In the assignment,
students selected spaces on campus to designed a
graphic installation where the audience can interact
with your message.

Diversity Environmental Graphic Design
Graphic Design Vertical Studio
Spring 2018

#BEAFIRST
Page 20




Logo

WE ARE ONE

HWEAREQHE
@ WEAREDNEARCH

Building: College of Architecture
Studio worked with Lee Takyeom in a joint project
using fabrication.and graphics. In the assignment,
students selected spaces on campus to designed a
graphic installation where the audience can interact
with your message.

Diversity Environmental Graphic Design
Graphic Design Vertical Studio Page 21
Spring 2018



Building: Aggie Muster
Students worked with Texas A&M Core Cadets &

Lee Takyeom in a joint project using fabrication.
and envirormental graphics.

For the assignment,

students selected spaces on campus and designed a
graphic installation where the audience can interact
with the message.

Diversity Environmental Graphic Design
Graphic Design Vertical Studio
Spring 2018

Page 22




Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

(]
Game Design
Projects
— Multi - Media Web Studio: Game Design Prototype

— Design lll: Intro to Game Design & Dev using Unity -
Students worked in teams of 3

— Mobile Game Design using Javascript

Page 23



Hmm... where
should | go first?

IPad Game Based Leanring
Interactive Desigh & Dev Page 24
Spring 2018



00(250 score

Game Design
Interactive Design & Dev Page 25



Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

Motion Design

Projects

Vertical Studio: Diversity Animated Short
Vertical Studio: Marketing Animation Project
Vertical Studio: Animated short

Graphic Ill: Story Boarding

Digital Design lll: Motion Typography Study
Digital design lll: Kinetic Typography short
Digital Design lll: Video and Type Short

Page 26
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DIYERINTY

DIVERSIFY (Clean)

| CANT | |
TAKEAY = X S MY
JOKE s HISTORY

DIVERSIFY (Clean)

¢ , A JOKE
HUH = TO YOU

Awarded College Diversity Award
Motion Design Vertical Studio Page 27
Spring 2016



Logo
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Type, Poster & Motion Design
Motion Design Senior Capstone
Spring 2016 Page 28
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Kinetic Typography Project
Graphic Design Il
Spring 2013
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Poem - Video & typography

Interactive Design & Media

Spring 2009



Poem + Film
Interactive Design & Media

Spring 2012-13



TELEVISION

RINC
THE TRUTH

W viERE
W N THE
BOREDOM

Spring 2009




Kinetic Typography Project

Graphic Design Il Page 33
Spring 2013



Poem + Film
Interactive Design & Media

Spring 2012-13



Sherman Finch
sfinch@tamu.edu

shermanfinch.com/wordpress/
Mobile: 281-733-6738

Web Design /
Development

Projects

Renoir Project: Web Design/Dev Project with Digital Archives
Interactive Design: Web Dev - HTML, CSS, Javascript

Intro Web Design: Wireframe, Sitemap

Rich Internet Design & Development

MultiMedia Design & Development

Page 35



Logo

IMPRESSIONS

The Saga of the Renoirs

IMPRESSIONS EN FR sP IMPRESS

foundation sho & '-\ ‘(U
= \?\f ‘ilﬁ%l

ANk

- The Saga of the Renoirs |
Renoir Project AR <~ B @ B |\ %
Students worked directly with the : . : Q =
Paul Renoir’s Foundation along
with College of Archives for a se-
mester long project to produce a
artbook and interactive website.
This involved handling and orga-
nizing digitized photographs and _
reCordS Renoir, the Man

/

\ =

pleasing. There are enough exaspers

to make even more of them.” -PIERRE-AUGUSTE RENOIR

Brand i ng & Digital ArCh iVeS Jolor sit amet._consectetur adipiscing elit, sed do eiusmod
Graphic & Internactive Vertical Studio
Spring 2017

Strokes of Experience




Logo

. 5
&
REIMAGINED REIMAGINED

Renoir Exhibits his Work Across
Europe.

Le
[
A
Berin 2
BACK TO TIMELINE

Renoir Project

Students worked directly with the
Paul Renoir’s Foundation along
with College of Archives for a se-
mester long project to produce a
artbook and interactive website.
This involved handling and orga-
nizing digitized photographs and
records.

Piarre Auguste Renoir wes born on February 25 in Limoges, France.

Branding & Digital Archives
Graphic & Internactive Vertical Studio
Spring 2017

R A ———



Rich User Experience
Interactive Design & Media
Fall 2010




DIESEL

FOR SUCCESSFUL LIVING

| =0

st

€% tish| COLLECTIONS | LIFESTYLE | ONLINE STORE | STORE LOCATOR

Owsel n i D
DIESEL SEARCH NENNNNNNNNNNNN REGISTER SIGN IN
€% tish | COLLECTIONS | LIFESTYLE | ONLINE STORE | STORELOCATOR

on it over each photo |
in the grid o results high
iving the user product info.* *

words highlight on mouse

-
R — Online Branding
i s . ‘ Interactive Design & Media Page 39
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PhilaU

Fashion Design

“The Visionaries” Showcases

q

About | Admissions |

A

Athl

Life

Inspiring Student Designs

pegven cumiculum in appane management <

Join the Fashion
Experience
Apply here

NEWS & EVENTS
STUDENT WORK
CURRICULUM

FACULTY ABOUT Us
gners begin at cur Liniversty

‘wilh bradibonal studes of lne and farm, Our

ALUMNI
BLOG | | et st mesi

o, cur unigue understanding of textie
masterials makes this progiae one of the
best in the country,

Fashion Design students have an opportu-
ity b0 248 30 iedermuational dimerssion b
Uvesr education by partepaling in the Study
Abcoad Program during their thind year of
Study. Sludents Shudying cversens fan a
eress-cultul expenence while broadening
their design shis, enabling them to
stengihen thei competine cdge i ihe
lobad marketplicr. Students can also
chocse to participate in the intemships
Program designed ko ennch thew education
whel Gairang work Experience.

[Home Page Wireframe]

PhilaU

[Gallery Page Wireframe]

Fashion Design Logo

Student Work

Alumni Work

Professors Work

Accordion Navigation

Alumni
work

“A Famous quote
once said*

Event

Gallery
Info.

1910
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Collaboration

Graphic Communication &
Interactive Design

PUDW

Spring 2011
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PHILADELPHIA UNIVERSITY [l CASNDAR  DRECTORY GVE  APRLY  SM0F  WERADVSOR  WEBMAL [

News | Wed-Sun, May 12th-16th, 9am-8pm,
&Events | se Des ‘how

20-1 -Bucky al;ns ymnasium,
Gallager Athletic Center

PHILADELPHIA UNIVERSITY [ CumioMm  DRctonr OWE AMY SOF SIMOWON st o

School of Design & E ngineering

About

USE MIX

g | 2159512106 | email »

Standard Web Design
Interactive Design & Media
Fall 2010
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Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

Print Design

Projects

Vertical Studio: Brand & Magazine Layout
Vertical Studio: Brand & Identity

Vertical Studio: Brand & Identity

Graphic Design II: Brand & Poster Design
Graphic Design ll: Typeface Design
Graphic Design lll: Motion Design
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Magazine Design Project

Senior Capstone
Spring 2015
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Logo

Brand Project
Graphic Design Il
Spring 2018



Logo

THE HISTORIC

THE.;;STOth e ‘ -
l LEAKEY INN

LEAKEY INN

STYLE GUIDE
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Band & Identity
Senior Capstone Page 47
Spring 2015



Logo

10OTH ANNUAL
GOVERNOR'S ISLAND
ART FAIR

*

4HEADS

Brand & Poster Design
Graphic Design Il
Spring 2018

e

1OTH ANNUAL
GOVERNOR'S ISLAND
ART FAIR

|

4HEADS



Logo

BARGAINING ACCEPTANCE

Brand: Poster & Motion Design
Senior Capstone
Spring 2016




O

the stages of grief

O

"You will be whole again but you will never be the same.
Nor should you be the same, nor would you want to.”

Kinetic Typography Project
Graphic Design Il
Spring 2013




Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

Digital Art
Projects
— Digital Innovations: Digital Scan Exploration

— Digital Innovation: Mobile Design / Development

— Algorithmic Driven Art
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Creative Scans
Digital Art
Spring 2003-07



Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

Foundations

Student work

Graphic I: Intro to Logo Study
Graphic I: Logo Design
Foundations: Typography Study
Foundation: Drawing |

Figure Drawing |
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Logo study - Ideation - Mascots Design

Intro to Graphic
Spring 2015 Page 55



CHEROKEE BIRDIE Cc%ﬂ%coggo

WESTERN APPAREL

3
'?Z:DFOX secus

Logo Study - Pictograms
Intro to Graphic Design
Fall 2019 Page 56



ROCXWELL

Ro nt fa slabserif ulted in mor: ngra type

aftera1g10 sty oth century. which lead

font called Litho Antique. Revived by ] f ing made more robust

©

Morris Fuller Benton in the 1920s, the font  to withstand the industrialised printing
ned and published in 1 process erifs have thi sk

by Monotype in a project spearheade: at the end of their stokes. They are Rockwell is at its core, simple

Frank Hinman Pierpont. Nev sometimes curved as with Clarendon, but geometry. It is almost entirely

composed of circles, straight
headlines and product advertis most often unbra ed like Rock L

lines and right angles.
- a

Neutraface was inspired
by the design philosophy
of the Hungarian-American
modernist architect Richard
Neutra, referencing leers

Typeface name: Neutraface
Type classification:
Geometric sans serif
Technology for which
originally created: Digital

First pul jon date: 2002

Designed by:
and numbers he used for Christian Schwartz

signage on his buildings.

family includes five weights in Type foundry:

ad

ad

QA
ad

Neutra specified leering Richard Neutra's commercial regular and alternate variations

that was as clearcut and projects nevertheless and a unique titling font. House Industries
unobtrusive as his rigorously resonate the same holistic Country originated: USA
functional architecture. ___  ecology—unity with the

Although beer known for surrounding landscape

his residential buildings, and uncompromising

functionalism. House
Industries brings the
same linear geometry
to Neutraface without

sacrificing an unmistakably
warm and human feel. Display vs Text
Neutraface Text maintains the distinctive style of its Display siblings, but is en-
hanced for optimum legibility in text seings. The most noticeable difference is the
enlarged xheight of the lowercase leers. Other, less obvious technical alterations
have been made such as increased tapering in the junctions of strokes and ink
traps at critical vertices to compensate for ink gain.

leers extensively and added lower case that did not exist in Neutra's { S
‘ e ' -
| s -

A a B l) C C  Working from limited reference material, Schwartz developed the capital
Dd E F{ body of work. The archi I originals of N dit
e to implementation as a display typeface for use in headlines.

Logo Study - Type Study & Brochure
Graphic Design |
Fall 2019
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Logo Study - Letter Forms

Graphic Design |
Fall 2019
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N coconut milk moisturizer charcoal face wash

(r '. fragrance free fragrance free
cl©O
j afsan ol

conintieas’ |

Logo Study - Packaging Design
Graphic Design |

Fall 2019 Page 59



good skin
comes to those
who moisturize,

Logo Study - Packaging Design
Graphic Design |
Fall 2019



Foundations
Fine Art
Spring 2006



Foundations
Fine Art
Spring 2006



_Thank You

shermanfinch.com/wordpress/
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