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Bio: Nicholos is new to
the Bridgeland community
and just started teaching
at Bridgeland High
School. He loves checking
out the newest hangout
spots for teachers, He
wants a modern and
welcoming coffee shop he
con rely on, and is willing
to pay extra for some
good coffee. He's fairly
observant and inquisitive,
and wants to learn more
about all of the contrap-
tions he sees thot are
used to brew croft coffee.

Name: Nicholas Bishop
Age: 31

Marital Status: Single
Profession: Teacher

Goals
* To buy quality tasting
coffee

* To learn new brewing
techniques

* Find o personalizated
drink for him

UX Ul User Research
Interactive Design

Spring 2019

Education: Bachelor's
Degree in Education

Location: Cypress, TX

Frustrations

= Can't find quality
made/tasting coffee

= Can't make gourmet
coffee at home

= Doesn't know what
specific drink he
likes/Crders the same
every time

Nicholas Bishop: age 31

Nichalas is new to the
Bridgeland community and
just started teaching at
Bridgeland High School. He
loves checking out the newest
hangout spots for teachers, He
wants & modern and
welcomming coffee shop he can
rely on, and is willing to pay
extra for some gool coffes,
He's falrly obserant and
inquisitive, and wants to feam
mare about all af the
contraptions he sees thak ane
used to brew craft coffes,

Looking For:

- Quality coffee
- Learning experienoe
- Commumnicy

Organized

Motivations

= The quality of his cup of
coffes

* The learning
opportunities about coffee

= Loyalties/Rewards for
teachers

Ordering

1) Looks at mienu.
2) Talks to the harista

Actions 1) Sees 13
2 Walks inta L3
3) Sees a husy shop

4) Notices community art

Says - "Hmm. Craft coffee, *I'm really into coffee, and

Ineresting!™ this place knows what

- “People seem to fike it." they're doing.*

- “That's be coal if they - *I lonee: the mena images
could get teachers and explaiming the different

student s irmvolved with art”

Ciom el
9 e b the
schoel.

esspresso bypes!™

Opportunities - Commumity-building
opportunities for teachers
and students

USER RESEARCH

-Google questionnaire sent out through
Facebook, family, and friends

e 185 responses

e Wide range of ages

‘What do you valug mast about coffee shops? (Cheack all that apply)

185 responges

Enviroamant’aesthatics| 45 (45.9%)
iariety af drinke|
Quality of drinks|

Soclal aspact|

61 (33%)

25 (13.5%)

What do you disike about coffee shops? (Check all that apply)
185 responaes

Stays Awhile

1) Sits down
21 Drinks caffee
3) Motloes environment

- “Quality coffee, [ust what |
like ™
- “I really value the

environemt of a coffee shap.

Thiz place could use an

aesthetic upgraade.”

Td Lowe b Inck around
and hawe 3 Leaming
eperience

- Educational mural or wall

graphic

Class

1y Looks up webaite
2} Finds class link
3} Slgns up

4} Goos to class

- "Better interiar pictures
cold show that this spece
could he good for meetings.”
- “This s sp interesting.”

Teiv in o graar

upgrade

- Website upgrades

Yok pr
coffes shops?

199 mmpcnne

Mo lavaliCrowdod | B0 (43.2%)
Price| 134 (T2a%)
Time invclved (location, ordering) 4B (26.5%)

L 1

Duriin Donuts, etch. or mare localy owned

@52
@238
® 3.5



COFFEE
PROJECT

-
DIRECT COMPETITOR DIRECT COMPETITOR DIR OMP OR DIR DMP OR
- Home and office delivery
] Makgs coffe? for a purpose o - Focused on the experience of craft coffee - multi-sensory « Catering bars
(invests in coffee farming villages to provide living wages, - Focus is on spreading education and creating career ) .  thei bsi
education, healthcare, and clean water) opportunities for beginners and professionals in the coffee */Civesorigin of their'beans oniwebsite + One of a kind - not a chain
industry and the craft of coffee in their shop P - . ;
- Makes it clear that supporting them will support others - Offers free brewing guide PDFs for different brewing methods | e ooy
- Create custom cakes
- Doesn't provide classes on craft coffee - Doesn't clearly communicate value proposition
- Because of the multiple locations, not as local and specific to - Classes aren't very affordable and are in long sessions - International level; not local - Does not focus on specialty craft coffee
= b it
nEabylcommunlly - Does not offer classes on craft coffee
- Offer classes on craft coffee - Shorter (more concise) versions of classes that are cheaper - Selling their beans online - Emphasize quality of their specialty coffee
- Same target audience
- Offers free PDF knowledge on making craft coffee at home - Offer different types of classes -professional to recreational + 10 minutes away from L3 Craft Coffee
| o (beginner, cupping, origin/brewing methods, coffee
5 - Offers coffee subscriptions that get delivered to you entrepenuriship) + Same value proposition
o - Host events aimed at the community
T - Same target audience with somewhat of a similar value - Same value proposition » Offers free brewing guide PDFs for different brewing methods (Teacher Tuesdays save 50%, Marketing Mondays for
—_ proposition business owners, etc)

- 11 minutes away from L3 Craft Coffee

UX Competitive Analysis

Interactive Design
Spring 2019

+ Many more brewing methods offered

- Open earlier in the day (5 am)



ABOUT US CLASS SIGNUP REWARDS CONTACT l ORDER ONLINE

WE TAKE COFFEE
TO THE NEXT LEVEL.

EXPERIENCE CRAFT COEFEE AT ITS BEST JOIN REWARDS

UX Design Deliverables

Interactive Design
Spring 2019
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UX Research

TCBT Passenger 01 Goal:

- et & e s e e S TEXAS CENTRAL
Occupaton:ProjectManager Central Bullet Train that best negates the usual B U LLET TRAl N -

Melissa Collins

Bio Goals = X gy
e oy 5 e e BT « To spend less time commuting x‘:ﬂm at the transition from mobile/online to station, USER EXPERIENCE:
per month for wark. She travelz betwen the + Maximizs effeciency to incrasse frae tima st homa in-cabin comfort, and departure from station while ONE-WAY
minimetropolis Texan ctes of Houston and Dalls. s also maximizing the on-board experience.
She s frustratad and dishasrtanad by the long cale b scle ok g i comuni.
commuta she must maks betwesn tha cites 32 it "
e e e e o Frustrations TICKET Pt ARRIVAL AT STATION BOARDING ON-BOARD EXITING DEPARTURE FROM STATION FOLLOW UP
jetitmpdecgeichih iy #aToo much tina pent commuiag) How to get to the TCBT How do 1 purchase my Where is the station s there a pl. di v How long will it take to How long will it take me How was my
. Significant time away from homs P website/app? desired ticket? located? for departing trains? features are in the seating. exit to leave the station? experience on the
+ No practcal ahtematives z area? the train? TcBT?
Personality . 2 Is the mobile/online What o I do ifI can find Is there parking available? Dol have an assigned seat? How will I get from the
Motivations £ experience user friendly? the ticket I need? How much space will I How much time and how station to my destination What was good?
Erover: vere - B _  HowdoIfindmyterminal? _  Howand wherewillIstore _  haveinmyseatandinthe _ difficult willitbe tolocate _ within the city? _
ey L vy What payment types are lugeage? surrounding area? the exit I need to leave What could have been
™ ] accapted? from? better?
' laoking for 2 smarter and mors Thining Fesing (o]
effacient way to commute.” - Sposat
s m T Prtarsnces Navigation difficultto 4 Cannont find correct ticket ~ Directions tostation §  Locating correct platform - Technology on on-board | Retrieving lugzage iti ion terminal o i w
— ollow option and in seating area email about
AcE 34 Parking atstation {  Filinginto trsin and finding - Crowded aisle | inding ion 2 TcBT
oceupATION CFO Cannot find corract tab or | Proforrod time and seat Seating arrangement and - away from station
STATUS Married Technology icon destniation not listed Locating correct -| proxi iting trai B
LoCATION Houston, TX I7 & et entrance/terminal Storing luggage
L [ Tech difficult for non-native | Payment type not accepted | Locating correct exitinto o
P Sofewers g2 user to utilize : i Navigating through security station and exit from station
MM_ s ‘Ticket purchase confimation -
e —— 2
Protectiva Focused I

Develop an interface that is Make the ticketbuying | Provide mobile diractions to Providing a diractory in Responsive seating with Implementing an exiting Continued mobile | Non-invasive, interactive,
\ intuitive and competent, but | exparience simple, officient, stations, parking station as well as amobile | features to increase comfort systom that discourages navigation follow up questionnaire
g not overly complicated. fun & enjoyable instructions, and station feature to locate terminal t (Heat crowding in the isles of the to gather data on how to
g navigation suggestions. control, electronicseat | cabin (filing system, similar Offering transportation | improve TGBT experience
2 Make interface accessible to - Email confirmation with - Ample stowing - adjustments,lighting - toboarding 1 solutions away from station -
H 1l demographics, available digital ticket and Possible lot, space, and car compartments in cabin, ji group assi (Uber, Lyft, Tax, etc.)
§  encompassing all levels of boarding/departure finder as parking available easily accesible,
digital naivety information feature easy to use Providing seating Mobile navigation into and
arrangements that offer through station from
space enoughto platform

loungo/work comfortably

Client: Texas Central

One team working directly with the
Texas Bullet Train to do UX-based

GREYHOUND

hyperoop | one

Southweéste

research and Systems Deslgn ] CUSTOMER SERVICE UNFLUGTUATING PRICES ALLURE OF FUTURISTI TECHNOLOGY
- = PUTENTIALLY SHORTEST TRAVEL TIME LAST MINUTE OPPORTUNITY 0 TRAVEL NEW EXPERIENCE FOR TRANSPORTATION
= W0 FREE CHECKED BAGS QUELLS FEARS OF AIR-TRAVEL ELON MUSK 15 A LARGE SUPPORTER
H H & FREE SNACKS ON BOARD RELATIVELY CLEAN/ WELL KEPT REDUCED TRAVEL TIME
As part of this project, students are E
studying the ticketing and in-train g
& a COMMONLY DELAYED 2+ HOURS AVERAGE DELAY TIME IS 6 HOURS HIGHER TICKET COSTS
entertainment System E O UGHTENTERTANNENT UNHAPPY STAFE NHAPPY CLSTONERS LI ACOUITION
- = UNRELIABLE WI-FI REGULAR STOPS WITH REBOARDING PRODUCTION TME
= NO RESERVED SEATS REPEATED TICKET CHECKING
& INCREASE FREIGHT BUSINESS BECAUSE CUSTOMER IMPROVE RIDING ENVIRONMENT BY OFFERING A CLASS DECONGESTION OF CITIES
= REVENUES ARE 93% OF ANNUAL INCOME SYSTEM WITH LUXURY SEATS AT HIGHER COSTS BODSTT0URISM
= LOBALE INTERNATIONALEXPAKSON e CLEAER TEZNOLOGY
= FASTER TURNAROUND RATES FOR DELAYS
&
INTENSE COMPETITION IN THE PEOPLE ENJOY PRIVACY AND FLEXIBILITY OF THEIR BULLETTRAINS
» HIRLINEINDUSTRY PRIVATE VEHICLES CHEAPER AIRFARE
= STRICT GOVERNMENT CONTROL AND REGULATIONS TRAFFIC UNWILLING INVESTORS OR GOVERNMENTAL AGENCIES
= UNKNOWN TIMELINE

UX Ul Research - System Design
UX Ul Vertical Studio
Fall 2018



UX Research & Ul Design

vve O
00606

PLAN A TRIP

Client: Texas Central

One team working directly with the
Texas Bullet Train to do UX-based
research and Systems Design.

As part of this project, students are
studying the ticketing and in-train
entertainment system.

UX Ul Research - System Design
UX Ul Vertical Studio
Fall 2018

Plan A Trip

Plan a Trip

Roundtrip

One-Way

Adult:

Depart

Select Station

Arrive

Select Station

11/24

Select Depart

1/26

Select Return

01®

‘Add Senior Ticket

Show Ticket Prices

Points

-or-

Browse schedule for trains

HOU

departing from

GRIMES

DFW

Profile

First Name:Melissa

Last Name:Collins
D.0.B:10/26/1971
Email:Melissa.Collins@gmail.com
Phone: (940 322-4239
Previous Rides: 39

Points: 107

Card on File: XXXX-XXXX-XXXX-4701

Past Trips ] Plan rip 8

Calendar

Select your Dates

PROFILE

PLAN A TRIP

Select a Class

Select a Class
@

Select which class you would like to be
seated in during your travels.

Business

N |

' PLAN A TRIP

PROFILE

Trip Confirmation

Confirmation Number: XXXXXXXX

Wednesday, Nov. 24, 2019
6:00AM-7:00AM  $13.67

Select Return Departure

HOU-DAL Sort

Tue, Nov 23 Wed, Nov 24 Thu, Nov 25

Scroll through and select your desired date.
and time for your return departure. ‘

=
DEPARTS ARRIVES
6:00am 7:30am

HOU oFW
©130m- Nenstop

DEPARTS ARRIVES
8:00am 9:30am
o~ 0 0

HOU oFW
©mM3um- Nonstop

DEPARTS ARRIVES
10:00am 11:30am
-~ .

HOU oFW
@1h30m- Nonstop

DEPARTS ARRIVES
12:00pm
.

HOU oFW
@1h30m- Nonstop

DEPARTS ARRIVES

Past Trips

Past Trips Planned Trips

Sunday, April. 11,2018
6:00AM-7:00AM .5

Bosic Foro

Basic Fare % o

Friday, Nov. 26, 2019
6:00AM-7:00aM  $13.67

Basic Fare % e

Check your email for
Digital' Confirmation

Print yot](r)rt}cket Now!
~ Add to Apple Wallet
| Print
‘ Home

Profile

Thursday, June 14,2018
6:00AM-7:00AM 5 =
BosicForo

Sunday, Nov.1,2018

6:00AM-7:00AM ;=
Bosc Fors

L. ¢

PROFILE




Logo

munch

DISCOVER A BETTER SNACK

Prototype

Design

Brick & Morter Mobile Project
UX Ul Vertical Studio
Spring 2018
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BETTER SNACKING

COLORS: . .
I () | I

APP ICON:

TYPE: Brandon Grotesque
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munch

DISCOVER A BETTER SNACK

NOT QUITE SURE?

Brick & Morter Mobile Project
UX Ul Vertical Studio
Spring 2018

9:41 AM

SELECT BY TASTE

Describe what you're craving by selecting tags
below. We'll show you healthy alternatives
that will satisfy you!

TASTES & TEXTURES

Bitter Chewy Cold Creamy

m Fresh Fruity Hot

Sour Spicy Spongy Sweet

Tart Umami

NUTRITION

Kosher Lactose-free
Low-carb Low-sodium Non-GMO

Nut-free Sugar-free Vegan

SHOW ME SNACKS

Q

wlGs = 9:41 AM

SNACK RESULTS

YOUR SELECTIONS
D & €

Korean BBQ Almonds
Glazed Mix

Salt & Pepper
- Pistachios

(o0 @

Cashew Almond
Pistachio Nut Mix

Crispy Cheddar
= Crackers

Qo

9:41AM

KOREAN BBQ ALMONDS
GLAZED MIX

7133
moky Sweet Gluten-fr

It started with smoky, spicy-sweet BBQ at a
Korean restaurant. Whole roasted cashews
and almonds. Sweetened pineapple and
toasted sesame seeds. That garlic and red
chili punch.

NUTRITION INFO

FIND MY SNACK

MORE LIKE THIS

| T
(Eaam) cvinmv D *
Q

)



o
B CLIPBOARD

& 30-35 I) I

Stanford eee Duke
- 8 27-33 1D
& cLiPBOARD 3 z-s 1
[=1=] ®
alll =T =] @
Stats Comparison Play-by-Play Social Media

Team Leaders

Christian McCaffrey Marcus Lattimore
RB - STAN RB - Duke

244 rush yards, 27D 110 rush yards, 1 TD
84 recyards, 1 TD 150 rec yards, 27D

Team Matchup
Microinteraction Study . — "
Mobile Design S—

Spring 2017



9:41 ol T 9:41 ol T .
9:41 ol T .

NAMAST
OUTDOOR

Yoga for
Beginners

TODAY
5:00PM- 6:00 PM

Upcoming Classes Near You TAPTO CLOSE DETALS

Yoga for
Beginners

TODAY
5:00PM-6:00 PM
TAPTO VIEW DETAILS

Today
5:00 PM- 6:00 PM
Every week on Thursday

Kate Barr Ross Park
486 TX-75 N, Huntsville, TX 77320

Yoga for

Beginners
NOV 25
5:00PM-6:00 PM
TAPTOVIEW DETAILS

Kevin Willamg g

Kate Barr
Ross Park

$21.00 Hosted by Joe
New to Yoga, or looking to take your mat to practice in new places?

Start Your
Journey

SIGN UP

Getto know your local community and neighbors better by joining
ourYoga family.

Yoga for
Beginners

DEC?2
5:00 PM-6:00 PM
TAPTO VIEW DETAILS

Mobile Prototype Study

Mobile Design
FAIl 2021



Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

Grad Thesis /
Senior Capstone

Graduate

Interdisciplinary Research PhD, Co-chair
App Design / Dev: MS Thesis

Mobile App Design / Dev: MS Thesis
Interdisciplinary Research: MS Thesis
Touch Screen & Web: MS Thesis

Motion Design: Senior Capstone

Page 9



LEARN
CHINESE

Through this website, you become familiar about basic
symbols used in the Chinese language, including their
history, structure, and writing. You will have the
opportunity to practice drawing the characters, match
their meanings, and correctly build them based stroke
order.

Ready to learn?

< Explore Language History Learn Chinese Language >

LEARN
CHINESE

|Ii::l‘ "!iﬁ!n

PRACTICE MATCHING STROKE ORDER

LEARN
CHINESE

EXPLORE

e

12508,

CLERICAL SCRIPT
200B.

105c,

2208c

PHD Research
Cross-disciplinary interactive project

Explore History

Learn Language

00 B index.html

index.html x

centerMode: true,
centerPaddin
slidesToShow: 1

}
1
});
});

function playVoice(voice){

lconsote. log("playSound");

var context (window.AudioContext
webkitAudioContext) () ;
var oscillator = context.createOscillator();

window.

oscillator.type Usinett
oscillator.frequency.value = 440;
oscillator.connect(context.destinatil
oscillator.start(0);
oscillator.stop(0.1);

¥

J Line 213, Column 5 Tab Size: 4

LEARN
CHINESE

PRACTICE

Use the example on the left to practice drawing your character. The English meaning of each character
is given above the example. Use your mouse to create strokes on the canvas. Each character will require
several strokes in a certain order. Try to figure out the order and have fun writing the characters!

SUN

1/8

BACK RESET  NEXT

Practice | Matching | Stroke Order | ©2017 Rights Reserved

Page 10




PHD Research 4 X i 5 F ; Control Experimental
The importance of non-speech audio is viewed from the interaction N M SO N M SD
perspective which is grounded in experiential learning theory, learner- Learner Motivation

i i Al i v Visual 28 4007 9.10 31 4532 522
environment interactivity, and stimulus-response theory. hors 7 343 1330 2 4 70
Kinesthetic 16 4150 831 14 4729 762
. Multi Selection 19 4026 970 13 4631 690
Stimulus Providing  Eoadbach Total 70 39.69 971 70 4634 719
- Triggering A

1: rjgge?iq", Control Experimental

Visual Text = T T Ll M SD N ¢ Sl
. Text < Graphic | _ _Integrating | Online Learning Experience

+ Graphic Learner Action | (<, Speech I Knowledge | Visual 28 14071 2242 31 15568 20.70
« Animation \ Non-Speech Audio 7 13386 27.84 12 149.42 2184
) { Kinesthetic 16 15488 25.71 14 15971 17.59
Aucio > Multi Selection 19 15726 20.59 13 16192 2233
> Speech / T % Text Total 70 14776 24.39 70 15657 20.59

* Non-speech (Visual/Audio) ey Graphic | _ _ Moditying . d - &

Audiovisual Speach Knowledge Control Experimental
Non;Speech N M SD N M SD

Time Spent on the Program

o Visual 28 587.82 209.76 31 652.87 281.08
Triggering Audio 7 56929 162.81 12 658.00 354.48
Kinesthetic 16 55650 131.57 14 606.07 257.01
Multi Selection 19 58658 202.79 13 60831 373.28
‘— Total 70 57847 191.57 70 636.11 302.65

A quantitative research method was selected as the most suitable method to

Acquire knowledge from concrete experience by ’
address the research questions.

interacting with the world through internal and/or
external stimuli.

PHD Research

Cross-disciplinary interactive project

Fall 2019

Instructional Online Learni
Control Group A Program without = e Learning
/ S N Random Non-Speech Audio Mxl:_““:f‘“ P
B Toueh Simulate a ‘real experience’ in which learners build their Assignment to o:nl:]: [li:;mg
\ } own concrete experience by interacting with the virtual Conditions Experimental Instructional Time Spent on
world. Group B — Program Wl‘hl_’&’n‘ the Program
m | veanng P Speech Audio
Equal Experimental Measured
Sample Size Manipulation Dependent variables
Use non-speech audio in virtual learning environments
Non. so that the skillset we have built up from everyday
Audio interaction could be applied in these environments.

H3,: Main Effect - Time Spent

program between the two groups.

There is no statistically significant difference on the amount of time spent on the

H1y: Main Effect - Learner Motivation

B

Viual

33 4026 39.69
3“; I I I
Audi Muti Selection Totl

o Knesthetic

uContol mbpeiment!

There is statistically significant difference on the learner motivation between the

two groups.
Means Scores of Time group
oat $78.47 fr
i sonan + F =852 n2=.007, Mean Scores of LM Survey
M secten
I and p=.358 &
tateie T ]
« Failed to reject H3, 50 1537 47.92 47.29 46.31 46:34
Audo .
e o * F = 14619, n2 =
ved | .106, p = .000
500 50 540 S0 80 @0 R0 640 60 680 £0
srpsmmsleonn) 2 * H1o was rejected.
0




SETPREP

FEEEE :

W Noode Fin_ Los Ven Mevgie Lbtw Prode Wedos o

Set Prep
Miserable Girl - Original Mix.mp3 (2 ch.)
Funkatarium.mp3
Burning Down the House.mp3
House Music.mp3

Hello.mp3

OREE X Y- IR BTRIE TR

el

S0 blkote larul

Graduate Thesis
Synthesis Project
Spring 2010

.DS_Store

Apes From Spac...
Beam Me Up - Ja...
Funkatarium.mp3

I Think - D.i.M....
Miami (Tim Fuch...
Miserable Girl -...
Modern Lover -...
My Baby Loves...
My Feelings For...

Ocean Colour.mp3

Page

12



Geoff Beatty | Air Sketch

moves a smartphone equ1pped with both an accelerometer and a gyroscope throut
and a corresponding line appears in Maya. This interaction allows for a more naf
gesture-based approach for creating lines. When used in conjunction with Mayp’
utilities, such as Paint Effects, it becomes a visual painting tool.

AirSketch tool. Second, upon completion of the software, I will use it to create eit
animated short film or a series of digital paintings.

© 00

Autodesk Maya 2012 x64 - Educational Version: untitled* --- curvel
; 9 >0 O

Interdisciplinary Graduate Thesis

Mobile Research & Development
Spring 2012



Cross - disciplinary Graduate Thesis - Soft Materials
Physical Computing & Medical Textiles
Spring 2010



Multimedia Learning Reaesrch
Graduate Thesis, Interactive Desigh & Dev
Fall 2019

Page 15



PREWAR >>

END OF WAR >>

Graduate Thesis
Synthesis Project

Spring 2011 Page 16



Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

Environmental Graphics

Design Studio

— Vertical Studio: Fabrication / Branding
Location on campus that had signification and
Create an installation with a graphic message.

The project was a cross-collaboration with the
Automated Fabrication Lab, the campus
Maker Space, and artist Taekyeom lee.

Page 19



Logo

WE ARE ONE

HWEAREQHE
@ WEAREDNEARCH

Building: College of Architecture
Studio worked with Lee Takyeom in a joint project
using fabrication.and graphics. In the assignment,
students selected spaces on campus to designed a
graphic installation where the audience can interact
with your message.

Diversity Environmental Graphic Design
Graphic Design Vertical Studio Page 21
Spring 2018



Sherman Finch
sfinch@tamu.edu
shermanfinch.com/wordpress/
Mobile: 281-733-6738

(]
Game Design
Projects
— Multi - Media Web Studio: Game Design Prototype

— Design lll: Intro to Game Design & Dev using Unity -
Students worked in teams of 3

— Mobile Game Design using Javascript

Page 23
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Game Design
Interactive Design & Dev Page 25



Sherman Finch
sfinch@tamu.edu

shermanfinch.com/wordpress/
Mobile: 281-733-6738

Web Design /Dev

Projects
— Renoir Project: Web Design/Dev Project with Digital Archives
— Interactive Design: Web Dev - HTML, CSS, Javascript
— Intro Web Design: Wireframe, Sitemap
— Rich Internet Design & Development

— MultiMedia Design & Development

Page 35



DR=AM
HAR™ =ST

DR E‘,A L} @TRIPLEWASHED
1] @READY TO ENJOY

PACKED WITH IRON & VITAMINS A, C &K

LV GROWN & HARVESTED IN STORE
I Yl GROWN SUSTAINABLY WITH 95% LESS WATER I lmlm“
£ 30 PESTICIDE & GMO FREE A

NET W 4.5 02 PERISHABLE KEEP REFRIGERATED

Branding Web & Product
Advanced Interactive Studio
Spring 2021

HARY=ST

FARMING COMPANY

The Future of Sustainable Farming

@ Scroll Down

UV lights Replace need for sunlight
and grow plants at a faster rate.

(€ D]
= ( PATTENTED TECHNOLOGY COLLECTS 100% OF EVAPORATED WATER

((( (((
) )
35() )

((
) ) )
S

(

\/S/
i

) No soil eliminates the risk of conta-
mination and direct nutrients from

the water speed up pla owth.
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The drainage system allows the water
to pick up more nutrients and circle
back throught the vertical farm.
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FILTER The water reservoir connects the
- al L TNt ) nutrient filed water to the plants
WATER - ——] v sorce / and replenished recycled water.
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COFFEE HOUSE
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Branding Web & Product

Advanced Interactive Studio
Spring 2021

JACK FLASH

SPICED PUMPKIN BLEND
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@ HALF AVENLE

Roasted With
Lots of Love.

Let'us be your best friend in theé mornings
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IMPRESSIONS

The Saga of the Renoirs

IMPRESSIONS EN FR sP IMPRESS

foundation sho & '-\ ‘(U
= \?\f ‘ilﬁ%l

ANk

- The Saga of the Renoirs |
Renoir Project AMPRE S ST X | b K. =
Students worked directly with the : . i\ Q =
Paul Renoir’s Foundation along
with College of Archives for a se-
mester long project to produce a
artbook and interactive website.
This involved handling and orga-
nizing digitized photographs and
reCordS Renoir, the Man

/

\ =

pleasing. There are enough exaspers

to make even more of them.” -PIERRE-AUGUSTE RENOIR

EXPLORE THE STORIES

Branding & Digital ArChiVeS dolor sit amet. consectetur adipiscing clit. sed do ciusmod.
Graphic & Interactive Vertical Studio
Spring 2017
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DIESEL

FOR SUCCESSFUL LIVING
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[Home Page Wireframe]

Fashion Design

“The Visionaries” Showcases
Inspiring Student Designs

NEWS & EVENTS

STUDENT WORK

[Read More]

CURRICULUM

FACULTY | ABOUTES

grers begin at cur Univeosty
welh tradibonal studers. of lne and form. Our
ALUMNI pooven Curiculum in appare! management <
i expenence with the Litest compuiented
|| designand production equipment. in adds-

o, cur unigue understanding of textie
materals makes this program one of the
best in the country,

BLOG

Fashion Design students have an opportu-
ity o adkd an emational dimension b
thewe education by particpating i the Study
Abcoad Program during their thind year of
study, Studerts shadying oversens gan a
eress-cultul expenence while broadening
- : their design shis, enabling them to
Join the Fashion suengihen theis competiive edge i the

T global marketplace. Sudents can also
Expenence thlr.:o:llenh' Internships
App!y here Program designed to ennch thes educaton
whele g work Expenence.

.
I lmaU Al umni “A Famous quote

wor k once said*

[Gallery Page Wireframe]

Fashion Design Logo

Event

Gallery
Info,
Student Work
Alumni Work
Professors Work

Accordion Navigation
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Sasdent Services
from Fooder
Maw Studient maate
|
Casrent Student

INFORMATION FOR
GURREM STUDENTS |

WEBSITE

— Acidenic Programs [ 20 - 4]
Azhastics [ NEW SITE |
Blackboard Coursa Inlo [ NEW SITE |
Baminess Office [ 17 - 15]

Campus Mo [11]
Interactive Vituad Tour Map [ HEW WIRIDOW |
Coreer Services | 9 sdownloads |
Catnlogs [ 4]

Thee Design Conter [ NEW SITE |

Dining Servios | 11 = Links 1o same homaspags |
Dhepctorbes [3- 1]

Fanancial Add [34 - 7 ]

Grochuste Student info [ GRAD STUDENTS |
Honors: Program [ 7]

Information Resources [ 9]

Intennahips Progeam [ 49 |

Learning & Advising [ 5 +downiloads. |

Pand J. Gutrnan Libeary [ NEW SITE |
Physical Flant [9 - 7]

Registrar [ 15 ]

Residence Lite [ 24 - 20 ]

Safety and Security [ 22 ]

Saudent Activities [ 15- 8]

Student Government [ NEW SITE - UGLY )
Student Handbook [ BROKEN |

Student Web Sites | NEW & BROKEN LINKS |
Study Abeoad | NEW SITE |

Student Directory | NEW SITE - SKGN 1IN ]

b Work-Orcher £

Page 41
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NEW JERSEY STATE POLICE
2010 GANG SURVEY
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Collaboration

Graphic Communication &
Interactive Design

PUDW

Spring 2011
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PHILADELPHIA UNIVERSITY [l CASNDAR  DRECTORY GVE  APRLY  SM0F  WERADVSOR  WEBMAL [

News | Wed-Sun, May 12th-16th, 9am-8pm,
&Events | se Des ‘how

20-1 -Bucky al;ns ymnasium,
Gallager Athletic Center

PHILADELPHIA UNIVERSITY [ CumioMm  DRctonr OWE AMY SOF SIMOWON st o

School of Design & E ngineering

About

USE MIX

g | 2159512106 | email »

Standard Web Design
Interactive Design & Media
Fall 2010
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