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Vertical Studio: UX Research & Strategy 

Vertical Studio: Mobile Design / Development

Graphic Design III: Study in Micro interactions

UX Strategy: Wireframes - low & high level fidelity 

Research & Design Projects
UX / UI



UX UI User Research
Interactiveb Design 
Spring 2019



UX Competitive Analysis 
Interactive Design 
Spring  2019

• Makes coffee for a purpose 
(invests in coffee farming villages to provide living wages, 
education, healthcare, and clean water) 

• Makes it clear that supporting them will support others 

• Doesn't provide classes on craft coffee 

• Because of the multiple locations, not as local and specific to 
nearby community 

• Offer classes on craft coffee 

• Offers free PDF knowledge on making craft coffee at home 

• Offers coffee subscriptions that get delivered to you

• Same target audience with somewhat of a similar value 
proposition

• 11 minutes away from L3 Craft Coffee

c2 
COFFEE

PROJECT 
NEW YORK 

DIRECT COMPETITOR 

• Focus is on spreading education and creating career 
opportunities for beginners and professionals in the coffee 
industry and the craft of coffee in their shop 

• Focused on the experience of craft coffee - multi-sensory 

• Gives origin of their beans on website 

• Offers free brewing guide PDFs for different brewing methods 

• Classes aren't very affordable and are in long sessions • International level; not local 

• Shorter (more concise) versions of classes that are cheaper • Selling their beans online 

• Same value proposition 

• Offers free brewing guide PDFs for different brewing methods 

• Offer different types of classes -professional to recreational 
(beginner, cupping, origin/brewing methods, coffee 
entrepenuriship) 

• Same value proposition 

• Many more brewing methods offered 

• Home and office delivery 

• Catering bars 

• One of a kind - not a chain 

• Offer a drive thru 

• Create custom cakes 

• Doesn't clearly communicate value proposition 

• Does not focus on specialty craft coffee 

• Does not offer classes on craft coffee 

• Emphasize quality of their specialty coffee 

• Same target audience 
• 10 minutes away from L3 Craft Coffee 

• Host events aimed at the community 
(Teacher Tuesdays save 50%, Marketing Mondays for 
business owners, etc) 

• Open earlier in the day (5 am) 



UX Design Deliverables
Interactive Design
Spring 2019
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Client: Texas Central
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Brick & Morter Mobile Project
UX UI Vertical Studio
Spring 2018



Brick & Morter Mobile Project
UX UI Vertical Studio
Spring 2018
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Microinteraction Study
Mobile Design
Spring 2017



Mobile Prototype Study
Mobile Design 
FAll 2021
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Grad Thesis /  
Senior Capstone

Interdisciplinary Research PhD, Co-chair

App Design / Dev: MS Thesis

Mobile App Design / Dev: MS Thesis

Interdisciplinary Research: MS Thesis

Touch Screen & Web: MS Thesis

Motion Design: Senior Capstone

Graduate
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Interdisciplinary Graduate Thesis 
Mobile Research & Development
Spring 2012
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Cross - disciplinary Graduate Thesis - Soft Materials 
Physical Computing & Medical Textiles
Spring 2010
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Environmental Graphics

Vertical Studio: Fabrication / Branding 
Location on campus that had signification and 
Create an installation with a graphic message.

The project was a cross-collaboration with the 
Automated Fabrication Lab, the campus
Maker Space, and artist Taekyeom lee.

Design Studio
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Building: College of Architecture

Diversity Environmental Graphic Design
Graphic Design Vertical Studio 
Spring 2018
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Game Design

Multi - Media Web Studio: Game Design Prototype 

Design Ill: Intro to Game Design & Dev using Unity - 
Students worked in teams of 3 

Mobile Game Design using Javascript

Projects
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Renoir Project: Web Design/Dev Project with Digital Archives 

Interactive Design: Web Dev - HTML, CSS, Javascript 

Intro Web Design: Wireframe, Sitemap 

Rich Internet Design & Development 

MultiMedia Design & Development 

Web Design /Dev
Projects



Logo 

Branding Web & Product
Advanced Interactive Studio 
Spring 2021



Logo 

Branding Web & Product 
Advanced Interactive Studio 
Spring 2021
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Renoir Project

Branding & Digital Archives
Graphic & Interactive Vertical Studio 
Spring 2017
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Wireframing
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Wireframing
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Wireframing
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